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Abstract

The purpose of this Independent Study is to study about
demographic factors, consumer behavior , marketing mix and other relating
factors which the motivation of consumer in thai fast food eating. This study
will be useful for anyone who wants to own the food shop in Klongsarn
District, Bangkok. The sample of this research is a group of 383 people who
live, work or have activities in Klongsan District and used to eat thai fast
food. Questionnaire was created to gather required data. =~ The samples were
chosen with the Proportional Stratified Random Sampling , analyzed by
Descriptive Statistic such as frequency , percentage , mean standard
deviation and Inferential Statistic such as Independent Sample t-Test
One-Way ANOVA , Multiple Re -gression Analysis (MRA)

From this research I found that consumers prefer to have meals over 2
- 3 times / week at food shop near their home or office during 10.01-13.00 hrs.
In their opinion, the suitable price should be 31-40 baht for meal and 11-15
baht for drink. Most consumers ate only one dish per meal and they did not
prefer meat. They prefer illustrated menu with price. Moreover, they like to
order food and drink separately and did not take home. The reason they
stopped eating is unstable taste of food. They will try on either new food shop
or the shop which is recommended by SMS. Overall, about marketing mix
factors that affect on choosing food shop, most consumers give precedence to
food quality in terms of product factor , clear price list in terms of price factor
shop location which is easy to reach-in terms of place factor and got the
recommended dish in terms of promotion factor. They also consider about the

waiter with neat and proper dressed, fast and proper service and shop
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cleanliness, being closed to home or office in terms of the motivation of
consumer factor.

KEYWORDS : BEHAVIOR OF CONSUMER , DEMOGRAPHIC FACTORS
MARKETING MIX ,OTHER RELATING FACTORS , MOTIVATION
FACTORS.
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