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ABSTRACT

This independent study’s objective is to study the demographic and
behavioral factors of consumers who are Facebook users residing in Bangkok
precinct that influence their decision-making in purchasing goods and services. 400
copies of questionnaire-type survey were utilized as the main data collection; then
they were further analyzed into statistical information both descriptive and
deductive. Furthermore, t-test, F-test, and Multiple Regression Analysis were also
used for statistical testing at the significant level of 0.05.

The result of this research reveals that most of the surveyees are female
around 20 - 29 years of age, holding an undergraduate degree and a position in a
private company. Their payrolls average in the range of THB 10,001 to 20,000 a
month. The frequency of logging on Facebook is 7 days a week and lasts more than
1 hour per usage while the frequency of purchasing goods and services on Facebook
is once a month. The most popular items fall into clothes and accessories category.
They often spend around THB 501 to 1,000 per purchase and regularly use
Facebook for personal entertainment.

The study on marketing mix found that, product-wise, the surveyees

weighed the best match of the product and their desires the most. Price-wise, most
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of the surveyees paid most attention to the prices lower than those in department
stores or other physical stores. Promotion-wise, most of the surveyees claimed that
discounts and giveaways are most important in this aspect. Lastly, place-wise
(distribution), free delivery is the dominant factor chosen among many surveyees.
KEY WORD: FACEBOOK, DECISION
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Coefficients
Unstandardized Standardized Collinearity
Model Coefficients Coefficients t Sig. Statistics
B Beta Tole VIF
rance

(Constant) 2.927 10.465 | 0.00
fgum 0.367 0.385 6.918 0.00 | 0.443 | 2.256
311 0.214 0.269 4.287 0.00 | 0.350 | 2.857
Tas Tudu -013 -0.018 -330 | 0.742 | 0.448 | 2.230
MIVIMI 0.081 0.138 3.113 | 0.002 | 0.698 | 1.433

R =0.676 R’=0.458 Adjusted R Square = 0.452Std.

Error of the Estimate=1.119
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	This independent study’s objective is to study the demographic and behavioral factors of consumers who are Facebook users residing in Bangkok precinct that influence their decision-making in purchasing goods and services. 400 copies of questionnaire-t...
	The result of this research reveals that most of the surveyees are female around 20 - 29 years of age, holding an undergraduate degree and a position in a private company. Their payrolls average in the range of THB 10,001 to 20,000 a month. The frequ...
	The study on marketing mix found that, product-wise, the surveyees weighed the best match of the product and their desires the most. Price-wise, most of the surveyees paid most attention to the prices lower than those in department stores or other phy...
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