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THE TRUST TO SECOND HAND MOBILE PHONE OF CONSUMERS
IN BANGKOK AND METROPOLITAN AREA
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Abstract

The Studies on the Trust to Second Hand Mobile Phone of Consumers in
Bangkok and Metropolitan area. The following objectives: 1) To study personal factors
that affect the Trusting to Second Hand Mobile Phone of Consumers in Bangkok and
Metropolitan area. 2) To study marketing mix factors the Trust to Second Hand Mobile
Phone of Consumers in Bangkok and Metropolitan area. 3) To study the brand image and
brand loyalty towards trust to second hand mobile phone.

To bring research sample using random samples from a total consumer in
Bangkok of 400 questionnaires used as a tool to collect data. And data analysis with
computer program finished with descriptive statistic describe the frequency values
(Frequency) percentage (Percentage) Average (Mean) and standard deviation values
(Standard Deviation) and hypothesis testing. Reference statistics using ANOVA and
Multiple Regression Analysis (MRA) to evaluate T-test F-test value Sig correlation
coefficient (R) coefficient set (R2) and measure the distribution of error values. To
analyze the relationship of different variables and with 0.05 significance level research
appears as follows.

Found that the Trust to Second Hand Mobile Phone. Mostly, female aged 15 —
25 years old, Bachelor degree. Most of them are employee with revenue more than
20,000 baht.

Hypothesis 1. Individual factors show that the different level of the personal
factors made different affect the trust to second hand mobile phone. Hypothesis 2. The

marketing mix: Product, Price, Place, Promotion made different affect the trust to second
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hand mobile phone. Hypothesis 3. The brand image and brand loyalty made different
affect the trust to second hand mobile phone.

Keywords: Trust, Mobile Phone, Second Hand
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