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CONSUMERS TRUST IN FAST FOOD PRODUCT AT SALE AREA
OF THE SKY TRAIN STATION
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ABSTRACT

The study has objective to study difference of demographic factors affecting
customer’s trust on Fast Food at sale area of the sky train and to study relationship of
marketing mix, brand image and brand loyalty. From sample size 400 customers who had
bought Fast Food and use BTS sky train at the same time and data consist of percentage,
mean, standard deviation, t-Test, F-Test, and MRA. Research results were as follows:

The results of this study showed that the majority were female. 58.3%; have age
range between 26-35 years with 38.8%; are an employee of government/ employee of
state enterprise/ employee of private firm with 34.3%; have a range of monthly income
between 7,501-15,000 baht with 35.0%; graduated at lower level than bachelor’s degree
with 57.5% and are single with 51.5%.  The opinions on the marketing mix indicates
its trust to the marketing supports the most. By an it is followed by product itself and
distribution channel. And the other factors both of Brand Image and Brand Loyalty are

also related.
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The Trust factor in the ease of eating isthe most. And, it is Followed up by the
trust factor in ensuring safety for the second, third and fourth followed by getting full
nutritional value and gain the freshness of the food. And finally followed by the
satisfaction in taste.

Test the hypothesis that only the education of demographic factors affecting the
customers trust of the on the Fast Food at sale area of the sky train. As for the marketing
mix factors, it’s shown in product and distribution and all of other factors, both of brand
image and brand loyalty are also related.

Keywords: Trust, Fast Food, BTS Sky Train
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